


LET’S TAKE A LOOK:

• 2016 KPB Tourism Update

• KPTMC Board and Staff Development

• Membership & Programs Update

• Passport to Adventure

• Consumer Shows

• Taste of The Kenai

• Social Media

• KenaiPeninsula.org

• Brilliant Media



2016 KPB

SITUATION 

ANAYSIS

SITUATION ANALYSIS



KPB 2nd and 3rd Quarter Taxable Sales 2006-2016



• Sightseeing Tours By Water 

and Fishing Charters

• Land Tours

• Car Rentals

• Travel Agencies

• Tour Operators

• Restaurants

• Accommodations

- Hotels

- Bed and Breakfasts

- RV Parks

Primary Tourism

Taxable Sales



KPB 2nd and 3rd Primary Tourism Sales 2016

$175 Million
1.7% Increase over 2015



2016 KPB

2nd and 3rd

Quarter

Taxable

Sales 



KPB 2nd and 3rd Primary Tourism Sales 2016



Primary Tourism Sales Brought in over

$5 Million
in Sales Tax to the KPB in 2016

• Primary Tourism Taxable Sales Increased by                      

3 Million in 2016 over 2015 and 18 Million in 

2016 over 2014 (11% Increase)



2017 BOARD AND STAFF

DEVELOPMENT



• Cindy Clock – Vice President
– Seward Chamber of Commerce

• Danny Seavey
– Seavey’s Iditaride

• George Heim – Treasurer
– Alaska River Adventures

KPTMC BOARD

OF DIRECTORS

EASTERN PENINSULA



• Karen Zak
– Homer Chamber of Commerce

• Laurel Hilts
– Seldovia Village Tribe

• Mike Warburton
– Ocean Shores

KPTMC BOARD

OF DIRECTORS

SOUTHERN PENINSULA



• Dale Bagley
– Kenai Peninsula Borough

• Travis Taylor
– Premier Alaska Tours

KPTMC BOARD

OF DIRECTORS

BOROUGH WIDE



• Johna Beech - President
– Kenai Chamber of Commerce              

& Visitor Center

• Tami Murray 
– Soldotna Chamber of Commerce

• Bill Sadler
– Soldotna B&B Lodge

• Eric Dahlman
– Retail

• Michelle Glaves
– Jack White Real Estate

KPTMC BOARD

OF DIRECTORS

CENTRAL PENINSULA



• Shanon Davis
– Executive Director

• Keith Baxter
– Director of Member Relations

• Jhasmine Lamb
– Communications Manager

• Kelly Martin
– Bookkeeper

KPTMC STAFF



ADDITIONAL MARKETING 

PROGRAM SALES



KPTMC MEMBER 

PROGRAMS: 
• Online Media Services

• Web Banners

• Enhanced Listings

• Online Packages

• Travel Show Co-Op

• Tok Kiosk

• Passport Coupons

REVENUE: $25,000



Consumer Shows:

It’s show season! We kicked things off with 

our big out of state show in Long Beach. We 

distributed many rack cards for participating 

member businesses, over 1,000 Kenai 

Peninsula Discovery Guides and about an 

equal number of community guides. 

We also attended the Mat-Su Outdoorsman 

Show, the Fairbanks Outdoorsman show and 

the Great Alaska Sportsman Show, handing 

out our print materials, bags, and member 

brochures. Next up is the Soldotna Sport Rec 

and Travel Show, wrapping up our circuit for 

2017.

CONSUMER 

SHOWS: 
• Adventure Travel Show, 

Long Beach, California

• Great Alaska  

Sportsman Show

• Mat-Su              

Outdoorsman Show

• Fairbanks                   

Outdoors Show

• Kenai Peninsula Sport 

Rec. and Trade Show



•

•

TASTE OF THE KENAI: 
• 27 Vendors

• 350 Tickets Sold

• Over 30 Volunteers

REVENUE: $35,000



ADVENTURE  TRAVEL

WORLD SUMMIT



Facebook:

• 56,346 Fans – ↑ 7,037

• Reach of 1,275,439

• Post engagement of 66,230

Blog:

• 11 Blogs & 5 Visitor 

Newsletters to over 9000 

subscribers



KENAIPENINSULA.ORG



GOOGLE ANALYTICS – KENAIPENINSULA.ORG
January 1st – March 30th, 2017 (Over same period 2016)





TO WRAP IT UP…

ITINERARIES: 
• Ultimate Adventure

• Bites & Brews

• End of the Road and 

Beyond

• Places Your Friends 

Have Never Been

• Accessible Wilderness 

Adventures

• Backcountry Lodges 

& Resorts

• Glacier Viewing

• History & Museums

• Ultimate RV’ing





• Guiding Principals

• Target markets

• Building the Brand

• Strategies & Tactics



THANK YOU!

QUESTIONS?


