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Good afternoon,

My name is Shanon Davis, I am the executive director of the Kenai Peninsula Tourism Marketing Council and I would like to thank you all for giving us the opportunity to address you.

The proposal you have in your packets outlines our investment recommendation for the Borough for your FY17. Today I am going to give you a little overview of the how tourism is preforming on The Kenai and go briefly over our proposal, and I’m happy to answer any questions you have. 




LET’S TAKE A LOOK: 
• 2016 Situation Analysis 
• 2016 Membership Campaign & 

Discovery Guide Sales 
• Adventure World Travel Summit 

• Alaska Travel Industry 
Association 

• Social Media 
• NEW Website Launch 



2016 
SITUATION 

ANAYSIS 
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Alaska Tourism Marketing Budget levels 2009-2017 



Tourism Improvement District 

• A TID assessment is NOT a tax: industry self 
assessment authorized by state law 

• Industry can vote to stop assessment 
• Assesses businesses with revenue coming from 

travel and tourism business 
• Assessments CAN be passed on to some or all of 

visitors / customers 
• Allows for regional or local TIDs 

 
 



2017 KPTMC MEMBERSHIP 
& DISCOVERY GUIDE 



2017 KPTMC 
Membership To Date:  

• 286 (413 Listings) 
  

2017 Membership 
Revenue Overview: 

• 2017:      $53,550 
• 2016:      $36,600 

 
$17,000 New Revenue 
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2017 Discovery 
Guide Revenue:  

 
• 2017:      $157,476 
• 2016:      $143,985 

 
$13,500 New Revenue 
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ADVENTURE  TRAVEL 
WORLD SUMMIT 





FAM Participants: 
• Kelly Mwila, CEO - Alaska 

to Africa Travel, LLC 
 

• Mary Stein and Stephanie 
Lee, both with Host Agency 
Review, Travel Trade 
 

• Madhuri Chowdhury and 
Himraj Soin, both with The 
Outdoor Journal/USA and 
India 



Day of Adventures: 

• DOA #1 - Cook Inlet Bear Viewing – This 
group of 7 is flew over to Bear Mountain 
Lodge in Chinitna Bay for a day of late 
season bear viewing. 
 

• DOA #2 - Six Mile Creek Rafting – This 
group of 8 went with Chugach Outdoor 
Center for the ride of their life  on Six Mile 
Creek! 
 

• DOA #3 - Silver Salmon Fishing – This 
group of 4 flew down to Kenai for Silver 
Fishing on the Kenai River. 

 



ALASKA TRAVEL 
INDUSTRY ASSOCIATION 

CONVENTION 





MARKETING PROPOSAL 
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Soldotna/Kenai and Homer. 



SOCIAL MEDIA 



Facebook: 
• 49,309 Fans 

 
• Reach of 2,288,205 

 
• Post engagement of 28,281 

 
Blog: 

• 8 Blogs & 2 Visitor 
Newsletters to over 7000 
subscribers 





WEBSITE WEBSITE 



www.KenaiPeninsula.org 
 

http://www.kenaipeninsula.org/


GOOGLE ANALYTICS – KENAIPENINSULA.ORG 
August 30th – October 13th, 2016 

 
 



TO WRAP IT UP… 

2017 Website 
Revenue:  

 
• 2017:      $34,000 
• 2016:      $18,100 

 
$15,900 New Revenue 



Thank Y ou!  
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