k.-nai Peninsula Borough
~ommunity & Fiscal Projects

MEMORANDUM

TO: Charlie Pierce, Mayor

THRU: Borough Internal Public Relations Team Memb~--
FROM: Brenda Ahlberg, Community & Fiscal Projects !
DATE: May 18, 2021

RE: FY21 Shoulder Season Campaign — Summary Report

The public relations firm Agnew::Beck has completed the tourism and marketing
campaign, meeting the required objectives to promote the borough, on a non-
areawide basis, during the shoulder season ending Aprit 30t, 2021 The
consultant worked with borou¢  administration to develop a regional approach
that show cased multiple business stops or locations as unique destinations
along adjacent unincorporated communities.

The campaign used the borough's social media sites (links below) and
collaborated with Kenai Peninsula Tourism Marketing Council to “share" our
posts. Consistent use of the main hashtags (below) also yielded interest and
additional shares from readers, depending upon the platform.

In closing, the campaign included an interview with local public radio station
KDLL, posters distributed throughout the borough and very positive, public
feedback. Agnew:Beck provided the attached project snapshot for your
consideration.

DrAaia~t M Ande | ]PRO]

contract services $39,500
Adbvertising $2,019.94

Facebook: T storiesfromthekenai
@kenai.peninsula.borough

Ins*” yram: _s iesfromthekenai
Blog: https://www.storiesfromthekenai.org
Main Hashtags: #travelalaska #wanderthekenai #ouralaskalife #thealaskalife

#alaskalife #alaskaliving #alaskaadventures #alaskaadventure #alaskalove
#thekenai #outdooralaska #optoutside









Our goal is to raise awareness about tourism destinations and experiences in the
unincorporated communities of the Kenai Peninsula Borough. While many travelers and
locals are aware of options in Homer, Seward, Kenai, and Soldotna, we want to draw attention to
alternative options and give people a sense of what is available.

Local Stories. We are asking you to “take over” our social media and share your insider tips and
insights from a local’s point of view.

¢ Guidelines. Content for 2-5 posts is ideal. The first one should introduce you and what you do,
info about your work, etc. The others tell us about favorite activities in your area. Our primary
focus is on safe, healthy outdoor activities. A secondary focus is on food, shopping, places to
stay, local businesses and the arts.
e Questions? We are available to help with questions or to assist you, from generating ideas to
helping you get photos, to technical details like helping you package the content to send us.
o Inger.em cell: (907) 360-7062
o Jon:emai 1 (907) 252-5051

Social Media channels. Please check out the links below to see the campaign so far:

o Instagra
o Faceboc
o Website



